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Systems of culture and their links with environment and landscape with reference to 
N. Endo (1996) and J. Stephenson (2008)



Different approaches towards integration of data on landscapes distinguished by 
J. Stephenson (2010)





Cultural Values Model by J. Stephenson (2008) for analyzing cultural landscapes 
showing the dynamic interaction of forms, practices (processes) and relationships 
over time and surface and embedded values in landscape

Stephenson, J. (2008), The Cultural Values Model: an integrated approach to values 
in landscapes, Landscape and Urban Planning, Vol. 84, pp. 127-139



Stephenson, J. (2008), The Cultural Values Model: an integrated approach to values 
in landscapes, Landscape and Urban Planning, Vol. 84, pp. 127-139





Analysis of cultural significance

Sustainable Management of Historic Heritage. Heritage Landscape Values. 2007. 
Discussion paper No. 3. New Zealand Historic Places Trust



Sustainable Management of 
Historic Heritage. Heritage 
Landscape Values. 2007. 
Discussion paper No. 3. New 
Zealand Historic Places Trust



Cultural significance means aesthetic, 
historic, scientific, social or spiritual
value for past, present or future 
generations







Analysis of socioeconomic significance



Environmental economics

Cultural economics



Description of landscapes under analysis as 
economic cultural good



The cultural economists often use the term “cultural good” to describe the material 
and non-material cultural heritage including cultural landscapes

The goods generate not only the economic, but also the cultural value



The notion of cultural good reflects the difference between the traditional economic 
goods, and the goods generating not only the economic, but also the cultural value

Cultural dimension of the cultural goods influence their economic dimension and justify 
the distinguishing of this category of goods



The description of landscape as economic cultural good distinguishing its 
dimensions – public cultural good, private cultural good and merit cultural good 



The private economic goods are the privately owned goods, which can be traded in 
markets. The private goods are rival and excludible: their use can be restricted and 
the good used by one individual will not be accessible to others







The public economic good is defined as the good that can be simultaneously used by 
many users, which do not diminish the quantity of this good and the benefits it provides



The main features of the public good are the non-rivality and non-excludibility



The merit good is defined as the good the provision of which to the society is based 
not on the preferences of its users, but on the social, cultural, ethical or other norms 
or the belief that this good is necessary or useful. The merit goods can be provided 
by the governmental institutions or by the subsidized private sector









Historic environment as merit good

Five senses of sustainable communities

D. Rypkema (1999, 2003, 2005)





Often landscapes cannot be defined as unambiguously public or private good. The 
term “mixed good” is used to define the objects simultaneously having the features of 
the private and the public or merit good



Identification and description of different 
categories of market and non-market 
economic values of landscapes under 

analysisanalysis



The theory of the subjective value considers that the individual prefers one good to 
another, when he or she gives the priority to the certain quantity of this good in 
respect of the same quantity of the goods of the different kind (Throsby, 2000)



In the case of cultural goods, it becomes evident that the market price and the 
economic value of the good cannot be seen as the equivalents. In many cases 
cultural good are not traded in markets and have no actual market prices; however it 
cannot be state that their economic value also equals to zero



The price of the good can be seen only as the indicator of its 
economic value

In cases when the good has no market prices, but 
the individual is willing to pay for the possibility to 
use its benefits, the economic value of this good 
would equal the consumer surplus



Total economic value of landscape can be defined as the maximum sum that the 
individual is willing to pay for the benefits of the landscape under valuation related 
or unrelated to its direct or indirect use, or the minimum sum that the individual is 
willing to accept and to forego these benefits



The economic profits can be obtained not only from the direct use of historic sites, 
such as the entrance fees, but also from the purchase sales transactions



Extractive use value demonstrates the economic value of the environmental 
resources extracted from the certain area



Values generated by the indirect use of landscapes through publications, 
photographs, and recordings can be referred to as the indirect use values



Recreational perception value related with the recreation possibilities provided by 
the landscape



Housing comfort value, related with the benefits of living in the historic environment



Existence value

Moral satisfaction of the individual caused by the mere existence of heritage site or
landscape, even if he or she never plans to visit it





Altruistic value

The willingness of the individual to provide the possibility to visit the heritage object 
for the other individuals from the present generation unrelated with him or her



Option value

The willingness of the individual to retain the opportunity to visit the heritage object 
in the future for him or her or of his or her family members



Bequest value

Willingness to preserve the heritage object for the future generations



Analysis of changes different 
categories of market and non-market 
economic values of landscapes over 

timetime





Dobson S. 2008 Exploring Ontologies of Historic Landscape Characterisation: Towards an approach for 
recognising the impact of incremental change to historic legibility in urban areas. 2nd Workshop COST Action 
C21 – Towntology. Ontologies for urban development: conceptual models for practitioners, pp. 114 – 124.
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Integration with visual landscape 
characterization



Tveit, M., Ode, A. and Fry, G. (2006) Key concepts in a 
framework for analyzing visual landscape character. 
Landscape Research 31(3): 229–255. 









Methods



Descriptive analysis, content analysis
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Hermeneutic circle adapted from Hermeneutics (2013), Research… (2013) and F. 
Bargiela-Chiappini (2011)
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